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2. Learning Outcomes 
Learning Outcomes 

Describe the learning outcomes of the course, the specific knowledge, skills and abilities students will acquire upon successful 
completion of the course of the appropriate level. 

 

Upon successful completion of the course students will be able to: 
 

1. To identify all aspects of the publishing procedure 
2. To understand the different concepts concerning both the history 

of and the contemporary publishing 
3. Interpret and evaluate the data of a publishing enterprise or a 

publishing field 
4. Apply different methodologies in respect to the assessment of a 

publishing enterprise 
 

 
General Skills 
Taking into account the general competencies that the graduate must have acquired (as listed in the Diploma Supplement and 
listed below), which one (s) does the course aim for? 

Research, analyze and synthesize data and information, using the necessary technologies 
Adaptation to new situations 
Decision making 
Independent work 
Teamwork 
Working in an international environment 
Working in an interdisciplinary environment 
Production of new research ideas Project design and management 
Respect for diversity and multiculturalism 
Respect for the natural environment 
Demonstrate social, professional and ethical responsibility and gender sensitivity 
Exercising criticism and self-criticism 
Promoting free, creative and inductive thinking 
  

 
The course aims at cultivating the following skills: 

 

http://deanhum.uth.gr/index.php/en/
http://www.uth.gr/tmimata/cult


1. Research, analyze and synthesize data and information, using the necessary technologies 
2. Teamwork 
3. Working in an interdisciplinary environment 
4. Independent work 
5. Promoting free, creative and inductive thinking 

 

3. Course Content 
The topics covered in the course include: 
 
The course concerns the general overview of the publishing field at national and international level, 
both in its historical and contemporary aspects. More specifically, it addresses the evolution of 
publishing from the Gutenberg era to the current era of the internet and digital publishing. Emphasis 
is placed on the analysis of central developments in the history of publishing and the analysis of the 
Greek case in relation to international developments. In this context, the interconnection of 
typography and publishing with the formation of national, political and cultural identities is 
highlighted. 
Furthermore, the course deals with the presentation and analysis of different categories of 
publications (press, books, digital publications) and their subcategories. The aim is to understand 
both the nature of each category and its specific characteristics, and to highlight the points of 
convergence and divergence between the categories from the stage of production to that of 
consumption of the cultural product. 
The course addresses the complex nature of different publishing media from self-publishing and DIY 
to professional design, as well as the digital intersection. This applies to both the production and 
transformation of print from its manual version to digital production, print and electronic. The aim 
is to fully understand the internal logic of each genre and therefore the different requirements for 
their design. 
In addition, the course focuses on the analysis of the prerequisites and rules for editorial design. 
This mainly involves an understanding of the basic principles governing publishing and examples, 
both positive and negative, of all types of publishing will be used to aid understanding of the theory. 
 

 

 
 

4. Instructive and Learning Methods - Evaluation 
Delivery Method. Delivered by physical presence 

Use of IT’s in teaching and 
communication with students 

• PowerPoint presentations 

• Support Learning Process via the e-class platform 

• Electronic communication with students 

Teaching Structure 
The methods of teaching are described in detail 
 
The student study hours for each learning 
activity are recorded as well as the non-
instructional study hours so that the overall 
workload at semester level corresponds to ECTS 
standards. 
 

Methods Semester Work Load 

Lectures and seminars 39 

Tutorials in smaller student 
groups, that focus on 
implementing the 
methodologies and case 
studies  

 
11 

Individual/Team projects 69 

Autonomous study 31 

Course Total 

(25 Hrs. Work Load per 
Credit Unit) 

150 

 

Student Evaluation 
Description of the evaluation procedure 
 
 

Formative Evaluation: 
Presentation and group commentary of projects 
 
Concluding Assessment: 
Written work: 70% 
Oral presentation: 20%. 



Oral presentation oral presentation Oral presentation oral report: 
10% 
 
The evaluation criteria are explicitly mentioned during the first 
introductory lecture. They are also available, in the course 
description on the university's eclass asynchronous e-learning 
platform. 
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